zijn de dagen van humor geteld?

DOOR: PAUL VAN KUILENBURG






‘Flatness is coming




VLAKKE RECLAME
Zielloze reclame
Adverteerdersmonologen
Opsommingen van doelgroepsegmenten
of producteigenschappen
Snelle beeldwisselingen
Geen storyline

Woorden in beeld
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lower funnel"
lower fun




terug naar
het begin




Van welk
merk is dat?

Foutje bedankt?




"That was funny, but what was the brand again?’:
Humorous television commercials and brand linkage

Paul van Kuilenburg, Menno D.T. de Jong International Journal of International

and Thomas J.L. van Rompay LAH WERITISING Journal of
Advertising, Vol.
30, No. 5, 2011

2011
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drie misvariingen



“dan ben je
zelf vast ook
heel grappig”







“dan denk je
zeker dat humor
de oplossing is
voor alles
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“dat draait
allemaal om
lach-of-ik=schiet
commercials met
van die typetjes”




Which of these three kids is wearing Fisher Price anti-slip roller skates?






O Business.
O Leisure.
* Because this weather sucks.
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BRITISH AIRWAYS
A BRITISH ORIGINAL
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® » § Infrequently Asked Questions X =

&« > C O @ oatly.comen-us/things-we-do/brainwashing/fags

‘ My Account

INFREQUENTLY ASKED QUESTIONS
CONCERNING OATMILK

Hi there, and welcome to the world's hugest and only compendium of
Infrequently Asked Questions about ocatmilk. From the rarely asked
to the seldom wondered-about, this site has all manner of
inquiries for the oat-curious, eco-minded or just plain bored. So
consider this the only resource you need for answers to questions
you've probably never had about the original ocat drink.

L 3

“DO I NEEDA

“DOES OAT-
PERMIT TO “,'! o  MILKCOME WITH

ASSEMBLY

«1S OATMILK ONLY INSTRUCTIONS?”
FOR INDOORS
ORCAN I USEIT
OUTSIDE T00?”

o
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Als ik dit aantrek, denkt
mijn vriend misschien
ook eens aan mij

B A

)
:

bol &

G
&

| l

o

bol € Mijn partner denkt niet elke dag aan het Romeinse Rijk
(want ik heb geen partner)

7 W.

ella_vk09 Gerda waar kan ik dit vinden

7 w. 3vind-ik-leuks Reageren

—— Antwoorden weergeven (1)

hamouzie WIE BEN JIJ IK BEN VAN OUD ROME

7w. 2vind-ik-leuks Reageren

- Antwoorden weergeven (1)

plumbvibes Gerda hoe vaak denk jij aan de Romeinen?

7w. 10vind-ik-leuks Reageren

- Antwoorden weergeven (3)

j_a_y_r_o_n_e Geprobeerd, heeft niet gewerkt

7 w. 4vind-ik-leuks Reageren

——  Antwoorden weergeven (1)

eelcoootje_ ;Qué Pasa?

7 w. Reageren Vertaling weergeven

QY

15.302 vind-ik-leuks
19 SEPTEMBER
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& CREATIVE FEATURES

X
HOW OUR BRAIN WORKS
X

@® COMMERCIAL RESULTS



More effective

Becoming Less Becoming More
Common N Common
pssible')
. AUdI

Less effectivel

Lemon, Orlando Wood, 2019



Favourable
Unfavourable

Fig 48 Favourability towards advertising Source: Credos




Amused

2012 2014 2016 2018
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Average no. of very large business effects achieved

1.7

1.4

Fig. 60 The benefits of a humour creativity strategy
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More effective

Characters with agency (voice, movement, flow, expression)
Dialogue

o Play on words or subversion of language
Implicit and unspoken communication (e.g. knowing glances)

One scene unfolding with progressi?n
- i , A clear sense of place
Music with discernible melody

Reference to other cultural works -
Distinctive accents

i Set in the past (costumes & sets)
Becoming Less

Common

Becoming More

Freeze-frame effect ‘ , - Common

Less effectivel

Lemon, Orlando Wood, 2019



WY

A clear sense of place

Wy

One scene unfolding with progression

Characters with ‘agency’ (voice, movement, expression)

4

Implicit, unspoken communication (knowing glances)

Wy

L 78 "2 78 "R )

Dialogue

money

making
creative
features

-

Distinctive accents

\(C'

WY

Play on words

-

Set in the past (costumes & sets)

Reference to other cultural works (parody)

A\

‘/C}\ ‘2} ‘CA ‘Q

Music with melody

0,0 Tip! Find out more on Youtube: ‘Crisis in creativity, Orlando Wood’

~
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WY

A clear sense of place

=4

One scene unfolding with progression

WY

Characters with ‘agency’ (voice, movement, expression)

¢

Implicit, unspoken communication (knowing glances)

Dialogue

Wy

Distinctive accents

=4

Play on words

WY

Set in the past (costumes & sets)

W

Reference to other cultural works (parody)

WY

Music with melody

Wat is de dominante feature?



characters
with agency













WY

A clear sense of place

=4

One scene unfolding with progression

WY

Characters with ‘agency’ (voice, movement, expression)

¢

Implicit, unspoken communication (knowing glances)

Dialogue

Wy

Distinctive accents

=4

Play on words

WY

Set in the past (costumes & sets)

W

Reference to other cultural works (parody)

WY

Music with melody

Wat is de dominante feature?



Implicit,
unspoken
communication
(knowing glances)
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Maar eris
nog iets

anders




Humor maakt
vaak een
onverwachte
afslag




Fox Sports is Perfect
het ultieme emaseny voor die hard

sportkanaal sportfans

'

Helaas leidt hun

liefde voor sport
kijken tot
onwenselijke acties




De Tiguan Je hoeft je niet langer te schamen

heeft nuook  ——%  voor je parkeerskills richting
trailer assist andere mensen

‘

Of paarden




Value City Deze zijn mooier

Furniture verkoopt % dan je huidige

mooie meubelen meubelen

|

Z0o mooil, they put

your other furniture
to shame ~  Or even disgust



Crest zorgt voor Zo krijg je een
g ) ]9 )

witte tanden ' mooie glimlach

‘

En met een mooie

glimlach, kun je
overal mee

wegkomen



O K AI n i i i
Brainstorm names Help me pick j

for a non-alcoholic cocktail with Coke and pomegrana... a gift for my dad who loves fishing
Make up a story Compare design principles
about Sharky, a tooth-brushing shark superhero for mobile apps and desktop software

Send a message

ChatGPT can make mistakes. Consider checking important information.




Ambitie



1. Come up with a funny print ad of sugarfree Chupa Chups, containing a surprising twist

¢

2. Come up with more print ads. Have them involve animals instead of people

+

3. Come up with more print ads. Have them involve insects instead of animals



Print Ad: "Ant Line Approved"

[Image of a perfectly organized line of ants marching toward a Chupa Chups Zero Sugar]

Caption: "Follow the leader to a sugar-free paradise. Ants approve the sweet simplicity of

Chupa Chups Zero Sugar — no detours, just deliciousness.”




Chupa Chups Die zijn toch :
Zelfs mieren

verkoopt Y gewoon

: . gaan er vol voor
suikervrije lolly’s lekker zoet




Kunnen we
Al ook een
onverwachte
afslag laten
maken?







1. Come up with a tv commercial script selling the the new Volkswagon Tiguan,
highlighting its trailer assist feature in a funny way

¢

2. Make the driver embarrassed about not being able to park

l

3. Have a third party ridicule John's driving. Make it an unexpected third party

+

4. Come up with another third party. make it an animal



[Open with a lively, whimsical tune playing in the background. The
scene begins with John attempting to park the Tiguan with a trailer
attached. As he struggles, a mischievous raccoon appears from the

nearby bushes, observing John's parking antics.]

Raccoon: (chittering) Well, well, well, looks like we've got ourselves a

parking virtuoso here.

Raccoon: (playfully) Come on, John, even | can park better than that

with my little raccoon paws.




Narrator: (Voiceover) The all-new Volkswagen Tiguan, winning over

even the toughest parking critics.

[ Text on screen: "Volkswagen Tiguan - Trailer Assist: Raccoon-

approved parking."]

Tagline: Volkswagen Tiguan - Because when you impress a raccoon,

you know you've got something special.




The Tiguan You no longer have to be

comes with -y embarrassed about your parking
trailer assist skills towards other people

'

Or raccoons




Recap

e Humor is ten onrechte uit de mode

e Het zorgt voor een menselijke connectie
e Humor denkt buiten de gebaande paden

e Met de juiste prompts wordt Al een inspiratiebron



hungry for more?

Paul van Kuilenburg - You

Strategy Director at Alfred International B.V. //
Amsterdam

#

s -

ANETFLIX COMEDY SPECIAL

‘ BILL BURA

Lees het werk van Orlando Wood Volg me op Linkedin Kijk Bill Burr - Paper Tiger

(of kijk Z’n webinars) (voor mijn kruistocht voor meer humor) (Totaal irrelant, wel erg grappig)



